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Beneath the surface

Gema operates headquarters in Switzerland,

functioning as the partner of choice to an
ever-expanding client base.
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geographic positioning, Gema intends its
future focus to display as much growth as
its formative decades.

“Flexibility to sudden market shifts is crit-
ical in that respect,” Mr Gfohler said. “While
we have some degree of knowledge in terms
of the broad roadmap of the market, so to
speak, unexpected shifts can and will occur,
and we must stand ready. The right mindset,
combined with the high talent of our staff
within the organisation and the right equip-
ment ready to meet the needs of the right
geographic market at the right time, has
always been the heart of our philosophy. We
believe that remaining close to these tenets
will further galvanise our progress for years
to come.” |




